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Bill Boylan, 34, a third semester graphic design major, said, “I’ve learned a lot.  The 
teachers are focused on the direction you want to go, and they aren’t shy about giving you the 
help you need.”  “But,” he added, “I’d recommend more up-to-date computers for the graphic 
design lab (Room 4281).”
Aleksandra Scierska, 30, a second semester graphic design major, wore a bright pink 
beret that seemed to illuminate her powdered face in a rosy glow.  Many female students 
probably wouldn’t choose this fashion, but the accessory reflects her personality and the program 
within the Communication, Arts, and Humanities department to which she belongs: graphic arts.
This semester, she is enrolled in adjunct instructor Rosemary Wilson’s Color and Design 
course within the program that teaches students how color is an essential design element, as its 
selection and integration with other colors conveys meaning. 
“It’s great [because] it’s very artsy! Just what I like,” Scierska said.
Both students represent the three or four “mature adults” in one of Robert Jones’ typical 
classes of 12 to about 18 students who either desire to enhance their skills or to change careers.
So what is graphic design?
 “ ‘Graphic design’…teaches the student all the basics of design,” Assistant Professor and 
Graphic Design Coordinator Robert Jones says, “…[including] working with the tools of design, 
and…the layout, images, and type on a page in order to communicate an idea or concept 
which may inform people, might sell them something, might persuade them to do something, 
might give them directions—it takes any number of avenues.”  
These “avenues,” then, can be applied to a variety of jobs the graphic designer can undertake. 
They are: animator, web page designer, advertisement creator of a public relations or 
pharmaceutical company, computer kiosk designer for museums or shopping centers, video 
game/ billboard/ newspaper/ magazine/ catalog/ business card/ brochure/ flyer layout maker, and 
toy or car builder. 
Jones said the program began in the 1970s and has 125 to 130 students each semester.
“It [program] is accredited by Middle Atlantic States, which is the accrediting body for many schools in the Mid-Atlantic region,” explained Jones who has been a DCCC teacher for nine 
years.
 “Of course, there’s some strict criteria that has to be met,” Jones added.  “That’s why a 
number of students will ask about transferring to some of the more technical art schools 
downtown that do not have Middle Atlantic States accreditation, [which] we’ll try to steer them 
away from…because it has implications later on,” like non-transfer of credits outside of 
fundamental design courses, “should they decide to pursue a master’s degree.”
 Despite overall positive feedback from students like Boylan and Scierska, the program only 
graduates seven to 15 students a year. 
Perhaps this is because of transfers after a student’s first year to colleges and universities like 
The University of the Arts, Moore College of Art and Design, Cabrini College, Kutztown 
University, and West Chester University, “often anxious to…live on campus, get away from 
home” in Jones’ words. Or maybe it is because most students drop out of the program between 
second and third semester or as late as third semester when they decide to change majors. 
But before students jump ship, what might convince them to finish their associate in 
applied science is hearing news of a “new drawing program…geared more towards the students 
that want to go into the field upon graduation rather than transfer,” “the first transfer student [to] 
come into Tyler’s [School of Art] program as a first-year junior,” new technology in leiu of 
fifteen Mac G5 computers, page layout software for the computer like Adobe InDesign and 
others like Adobe Dreamweaver and Adobe Flash, and five professors—two full-time and two to 
three part-time—who are willing to take overloads of two to three students more in their average 
class size of 20.
“If we educate them [students] as to what the program’s all about and what we do in the 
program, hopefully, we’ll hold onto more of them in the future,” Jones says. 
 20-year-old Wes Manley, who plans to return to Kutztown after his second semester for 
compact disc and communication design agrees, saying, “The program is really straight 
foreword, and it really gets you going.”  
To better educate, according to Jones, is to explain about the graphic design program in the 
first year before doing more computer work in the second year, in which classes are run in a 
similar manner to the work world: solving graphic problems for clients. 
All GRA students are allowed to submit photos, drawings, and paintings this semester by 
March 31 to the yearly art show, opening April 13.
Other students interested in the program can simply meet with Robert Jones to switch their 
major and sign up for classes.  
Even a student of any major can participate in the Art and Design Club that usually meets 
Tuesdays and Thursdays at Q-time.  “Really, it’s whatever the students want it to be,” says co-
advisor of the club Bertha Gutman.  She, along with advisor David Yox, accompanies students to 
art galleries in places such as Brooklyn, New York and Washington, D.C. as part of the club’s 
annual trip.  
March 30 marks the club’s Fashion Show in the large auditorium, and male escorts are 
needed to walk female models up and down the catwalk.
Of the graphic design program, Jones said, “We think we can do just a good a job as many 
four-year schools, and we can help [students finish the program] for a lot less in tuition dollars.”
For more information on courses within the GRA program, advising, facilities, faculty, 
FAQ’s, and career outlook; visit http://learn.dccc.edu/~gdesign/.  You can also contact the 
graphic design program directly at (610) 359-5391, office 4310.





